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	No.
	CATEGORY/ANALYSIS SECTION
	RESULTS/STATISTICS
	EVALUATION/COMMENTS/SUGGESTIONS

	1
	General information about the survey sample
	- Sample size
- Characteristics
	- Response rate
- Reliability

	2
	Shopping behavior/demand
	- Preferred channels
- Frequency
	- Trends
- Suggestions for expanding distribution channels

	3
	Satisfaction level/Brand perception
	- Satisfaction rate
- Brand recognition
	- Reasons for customer satisfaction
- Where is the brand compared to competitors?

	4
	Pricing/Perceived Value
	- XX% of customers find the price reasonable...
- Willing to pay more if...?
	- Should the price be adjusted?

	5
	Customer segmentation/Key insights
	- Group A (XX%), group B (XX%), etc.
- Consumer trends
	- Insight: Customers prefer products with features such as...
- Approach for each group

	6
	Comparison with competitors/Market trends
	- Business position
- General trends
	- What marketing investments are needed?
- What should the business focus on early?

	7
	General conclusion
	Summary of key findings: Which customers prefer what, etc.
	Opportunity assessment

	8
	Suggestions and recommendations
	- Suggestions about product, price, and distribution channel, recommendations.
- Preliminary action plan.
	Which phase should be prioritized? Who is responsible?



